When he’s not dropping out of the sky,
GM Service EngineerJim Houston’s
dropping inon customers.

As casually as most
people step out of the
front door in the morn-
ing, weekend skydiver
Jim Houston of Denver
steps out of an in-flight
plane. In the first few
seconds of free fall, he
spread-eagles his body,
arches his back and
stabilizes himself for the
parachute opening.

Back at work, and
on the ground, Jim be-
comes the ‘“eyes, ears
and voice’ of Delco-
Remy. As a Service En-
gineer, he's the vital link
between Delco-Remy
and its customers.

An emergency is an
everyday happening
with a Service Engineer.
That’s why Jim’s training
didn’t stop with an engi-
neering degree. After
some pretty intensive
product training, he
served an apprentice-
ship as a Junior Service
Engineer and Training
Instructor.

During a normal
week, Jim might be
found speaking from the
podium during an auto-
motive seminar at a uni-
versity, under a huge
truck measuring crank-
ing circuit voltage drop,

sifting through a car
dealer’s failed parts bin,
conducting an electronic
ignition repair class or
tearing apart batteries to
learn why they failed.
Not only does the
job keep him on his toes,
it keeps himon the move.
In a normal year Jim
travels nearly 100,000
miles by car and plane.
One week may find him
in Tucson, Arizona, the
next in Kalispell, Mon-
tana, and the following

week in Kansas City.

Abusy schedule like
that would drive anyone
else to the nearest easy
chair on weekends. But
Jim Houston likes to step
out for a little relaxation
...about two miles up.

JimHouston is more
than a Service Engineer.
He's the kind of interest-
ing person
that makes
GM an inter-
esting place
to work.

General Motors

Interesting people doing interesting things.

NOTE: This advertising is being sponsored by General Motors in several youth publications. It is hoped that the subjects featured will serve to increase teen-
ager interest in scientific studies and can be used, perhaps, to show how the things your students are learning are utilized in actual industrial activities.
Reprints of this ad are available upon request. Simply write to General Motors, Advertising & Merchandising Section, P. O. Box 5446, Detroit, Michigan 48211,
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