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The Free Press

A clear, concise, and comprehensive
guide to the world—and words— of
modern business and economics.

DICTIONARY OF
BUSINESS AND
ECONOMICS

By Christine Ammer and
Dean S. Ammer

Completely new and timely, the Dic-
tionary contains more than 3,000 en-
tries (twice as many as any other book
of its kind), written in simple, direct
language devoid of jargon. This easy-
to-use volume of definitions, ex-
amples and background material in-
cludes the language of modern man-
agement, current national economic
measurements, and relevant new laws
and government policies, as well as
basic computer-related terms. For the
taxpayer, stockholder, or consumer
‘who wants to decipher the fine
print...for anyone who requires a bet-
ter understanding of business and
economics. $19.95

You can become the confident,
decisive leader people want and
need.

NO-NONSENSE
MANAGEMENT

A General Manager’s Primer
Richard S. Sloma

Areyou an “achiever” ordo you merely
have the potential to be an effective
general manager? As every successful
manager knows, there are no rewards
granted for effort they are granted
only for results. Richard Sloma clearly
describes seventy principles (and
shows how to make them work) that
general managers must follow if they
are to be identified with high levels of
performance. The author shows you
how to deal decisively with em-
ployees’ failures and mediocrity; get a
financial report that really tells you
everything you want to know; and rank
your time and project selection ac-
cording to impact on profitability. You
will increasingly gain management
momentum as you implement more
and more of the many no-nonsense
principles...principles that will
unleash your stored up talent in un-
precedented quantities. $7.95
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Is boredom and a sense of “wutherlng
on the vine”” becoming more and more
frequent among professionals?

WORK, AGING, AND
SOCIAL CHANGE

Professionals and the One Life—
One Career Imperative
Seymour B. Sarason

How great a problem is finding

educated professionals? How often
do they seek or fantasize about new
challenges through a career change?
‘This book examines these important,
but neglected questions in a pro-
vocative study of the interrelation-
ships among individual values and ex-
pectations, and the sense of aging. It
shows how changes in our society
dramatically increased the profes-
sional’s ‘“‘great expectations” and set
the stage for a head-on collision be-
tween personal growth as a value and
the one life—one career imperative.

$14.95

Who becomes a Nobel laureate in
science, and what happens to those
who do?

SCIENTIFIC ELITE

Nobel Laureates in the United States
Harriet Zuckerman

Thas absorbing study provides the first
‘group portrait’” of Nobel prize-
winners in American science, explor-
ing the life histories of the nlnety -two
laureates -between 1901 and 1972 who
did their winning research in the
United States. It is based on in-depth
interviews with most of the living
laureates, and includes many of their
comments. Critically examining the
Nobel prize itself as a symbol, and as
an institution of reward, the book also
reveals the politics of Nobel prize win-
ning—and the ironies of success.

$14.95

satisfaction from work for highly.

How does emotional stress affect the
way you make decisions?

DECISION MAKING

A Psychological Analysis of Conflict
Irving L. Janis and Leon Mann

At last! A comprehensive general
theory of decisional conflict that ac-
tually applies to stress-inducing real-
world problems...with clear-cut
guidelines forall personsinterestedin
improving the quality of personal deci-
sion making. The authors discuss
distinctive patterns of coping
behavior: careful appraisal of alter-
natives, rapid and impulsive choice,
procrastination, and ‘“passing the
buck.” A decision involving vital per-
sonal, professional, or political
choices need not be a source of pro-
found stress for the decision maker.
Read Decision Making—a major con-
tribution to the analysis of decision
making in particular and human
behavior in general. $15.95

For anyone who needs to write to get
the job done.

PERSUASIVE WRITING

A Manager’s Guide to
Effective Letters and Reports
Patricia Weaver and Robert G. Weaver

This clear, concise, down-to-earth
guide to correct and effectlve writing
contains complete information on:

* How to write business letters of ali
kinds ® How to make your letters ap-
propriate and attractive to the eye ¢
How to write memos, evaluations, and
progress reports ¢ How to use charts
tables and lists ® How to express
yourself properly by constructing
good sentences, choosing the right
words, using smtable punctuation. In
short, "here is everything you need to
know to get the affairs of your
organization done with confidence
and style. $10.00
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l Add sales tax where applicable. l

I Quan. ISBN Author/Title Price l
900590-6 | Ammer: Dictionary of Business & Economics $19.95

I 916160-6 | Janis/Mann: Decision Making $15.95 l

0927860-0 | Sarason: Work, Aging, & Social Change $14.95 l

929220-4 | Sloma: No-Nonsense Management $7.95 l

I 934020-9 | Weaver: Persuasive Writing $10.00 I

935760-8 | Zuckerman: Scientific Elite $14.95 I
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