HOW TO WIN WITH INFORMATION
—or lose without it!

In business today, knowledge is indeed power. Those who ask the right
questions and obtain the right answers will win. Those who don't will lose
—and lose big

But information—the most important thing for business people to have
in order to succeed—is often the most difficult thing for them to find

Now at last there’s a tool to help you in this crucial task: How to Win with
Information—or Lose without It. This unique new book was written by
Andrew Garvin (founder and chairman of FIND/SVP, America’s leading infor-
mation retrieval service) and Hubert Bermont (consultant, publisher and
lecturer)

This first-of-its-kind volume shows you how to get the information you
need—yquickly, easily and economically. About your market. Your competi-
tion. Laws and regulations that affect you. New scientific and technical
developments. Better ways of doing business. And much more

Here's just a sampling of what you'll find in How to Win with In-
Sformation

® Why information is essential to business success
® Asking the right question: the most important first step
® How and where to find the answers you need

® New information technology and how to capitalize upon it: computers, data
banks, video terminals, information retrieval services

® Organizing your information-gathering system

® “How much is the answer worth?" Determining the cost and value of
information

® Special section—an extensive guide to resources that can help you:
information retrieval companies, indexes, directories, books, references, more

If you're an executive, professional, consultant, or in business in any
way, this book is for you. It will show you how to raise your information
consciousness, and equip you with the skills to find the facts you need—when
you need them

How to Win with Information is 176 pages, hardbound, and fully
indexed. The price is $26, postpaid and tax-deductible

You're fully protected by this unconditional money-back guaran-
tee. Keep How to Win with Information for three weeks. If you're dissatisfied
with it for any reason whatever, simply return it and every penny of your $26
will be promptly refunded

Clip and mail the coupon today

Enclosed is my payment of $26. Rush me,
postpaid, How to Win with Information—or

Lose without It. | have the right to return the
book within three weeks for a complete refund
if 'm in any way unhappy with it.
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BERMONT BOOKS

Dept. SN-W 815 Fifteenth St., N.W., Washington, D.C. 20005

THINGS of Science

Stimulate inquiring, young minds
with a THINGS membership. Kits
mailed each month have materials to
use, and a booklet giving background
on the science subject and easy to fol-
low instructions for exciting demon-
strations and experiments.

Designed for young people 10 to 16,
parents often enjoy them too!

One donor wrote, “My brother and I loved
THINGS of Science. All the years we shared and
explored with this program were so well enjoyed
that we both vowed to enroll our children in it as
soon as they were old enough.”

Enjoy the “mysteries” of optical illusions, do
chemical analysis using chromatography, dis-
cover the principles of aerodynamics, explore
magnetism, make a sextant — these are some of
the recent THINGS subjects.

Ideas for Science Fairs —an interesting hobby —
a help in deciding on a career —a gift that's for
the whole year; join now!

1 year—$17.50; 2 years—$33.00; each ad-
ditional member—$16.00; Canada and Mexico
add $6.50; others add $9.00. Send for a list of
Back Units that are available. Gift card sent if
desired. Mail with remittance to:

THINGS of Science

RD 1, Box 130SN
Newtown, PA, 18940

Celestron

Science Service, Inc. is collaborating with JSTOR to digitize, preserve, and extend access to
Science News. NINOJS ®

Telescopes w.n Celestron’

Will Take You To Places You’'ve Never Been To Befare
* Versatile « World’s Largest Selection « Supremely Affordable

International

t.. (Box 3578-SN2

Dealer inquiries invited.

www_jstor.org



Give your child

‘“hard’sci
tolearn science.
Facts don’t have to be forbidding. These beautiful new ZOOBOOKS®

use tested techniques to make scientific knowledge about animals
accessible to every child.

Fascinating color pictures.

ZOOBOOKS" get children involved by
showing animals as they have never seen them
before. Superb color photos are
combined with beautiful paintings
that are created especially for
each book.

Eye-opening comparisons.
With ZOOBOOKS children can see for them-
/ selves how facts relate to other facts. Images of re-
adl lated concepts are placed side by side,
to provide a concrete demonstration
of relationships.

Pictures and words
amplify each other.

In every ZOOBOOK", major facts are
shown in both words and pictures,
to make meanings easier to grasp.

Pictures lead young readers into the

text. . .words expand on information
conveyed by pictures.

Well-chosen words.

Every word in every ZOO-
BOOK?" is carefully selected to
express key concepts as simply as
possible. Words that may be new for
some children are used in contexts
that make their meanings clear.

Surprising facts.

ZOOBOOKS" are packed
with unusual information to keep children interested. In addition

to the basic facts about each animal, children learn many things

that most adults don’t even know! w @ ww

Give the children you love a gift that will make them happy

throughout the coming year. A gift subscription to ZOOBOOKS®
will deliver a beautiful new softcover book about animals to
their door every month for 12 months—a full year of fasci-

nating facts, wonderful color photographs, and truly breath-

taking color art! And you can send all this joy and knowledge
for a remarkably small cost —only $12 for 12 magazine-size
books (812" x 11”).

It's a gift that’s guaranteed to educate and please every
child. If the children who receive your gift are not com-
pletely delighted with it, you may cancel the subscription(s)
at any time and we'll send you a full refund on copies not
yet mailed. Order today, to be sure the first copy is de-
livered in time for Christmas—and we’ll send a gift card
in your name with the first book!
——_—_———_——————_—————ﬂ

Please enter a one-year subscription to
— ZOOBOOKS" as a gift for:
3 m CHILD'S NAME
ADDRESS
FOSTET: By

Enclose payment with ~ STATE zip
your order, and a [ Payment enclosed ($12). Send FREE POSTER to child.
beautiful full-color ["] Please bill me ($12). [CJSEND GIFT CARD
A . O T s - S poster showing all  yourNAME
3 ‘ s & v : the Big Cats, worth
- : \ Y L | 54.75, will be sent YOURADDRESS
free with each sub-  CITY
scription you order.  STATE zIP

Mail this coupon to:

' For additional subscriptions, write names and addresses of children on separate sheet of paper. g?,? gﬁ:’:if:g‘:‘a Washington Street,

Continuing motivation.

Month after month, ZOOBOOKS*
will bring your child fresh inspiration to learn
—intriguing new animals, sparkling new
pictures, a whole new world of
nature. Incentive to learn
is reinforced again and
again and again.
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