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ALJIAN’S PURCHASING HAND-
BOOK, 4/e, ed. by National Assn. of
Purchasing Management. The best-
selling "buyer's bible;" brought up to
the minute for today's tight-money
decisions. (045899-5) $46.50

THE REINDUSTRIALIZATION OF
AMERICA by The Business Week
Team. Based on the report that
drew more reprint requests than any
other in Business Week's history.
(009324-5) $14.95

WHAT EVERY SUPERVISOR
SHOULD KNOW, 4/e, by Lester R.
Bittel. The latest battery of tech-
niques for front-liners facing to-
day's harder-to-handle workforce.
(005573-4) $22.75

THE SMALL BUSINESS LEGAL
ADVISOR by William A. Hancock.
Let this ounce of prevention save you
tons of legal hassles! (025979-8)
$27.50

SETTING UP SHOP: The Dos and
Don’ts of Starting a Small Busi-
ness by Randy Baca Smith. The
voice of experience you need to
make it and make it big! (058531-8)
$19.95

THE NONPROFIT ORGANIZATION
HANDBOOK, Tracy D. Connors, Ed-
itor in Chief. Official Handbook of
the National Association of Public
Service Organization Executives.
"Should be read from beginning to
end” — Voluntary Action Leadership.
(N12422-1) $39.95

MATERIALS REQUIREMENTS
PLANNING: The New Way of Life
in Production and Inventory Man-
agement by Joseph Orlicky. Com-
plete ins. outs, and impact of compu-
ter-based MRP systems. (047708-6)
$23.50

POSITIONING: The Battle for Your
Mind by Al Ries and Jack Trout. Top
ad pros spell out the marketing strat-
egy that zaps the competition!
(065263-5) $13.95

THE ART OF GETTING YOUR
OWN SWEET WAY, 2/e, by Philip B.
Crosby. More new ways to get your
way with your boss, peers, staff —
and family — and never ruffle a
feather! (014515-6) $14.95
CRIMINAL AND CIVIL INVESTIGA-
TION HANDBOOK ed. by Joseph J.
Grau. Includes latest techniques for
tracking down and preventing white
collar — and every other type of —
crime. (024130-9) $47.50
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THE EXECUTIVE'S ACCOUNTING
PRIMER, 2/e, by Robert L. Dixon. All
you need to talk with accountants,
pinpoint profitability, assess the real
effects of inflation. (017079-7)
$24.95

SUCCESS AND SURVIVAL IN THE
FAMILY-OWNED BUSINESS by Pat
B. Alcorn. How to handle its spe-
cial built-in pluses and minuses!
(000961-9) $17.95

HOW TO START AND OPERATE A
MAIL-ORDER BUSINESS, 3/e, by
Julian L. Simon. New edition of the
bestselling classic guide to mail
order success. (057417-0) $21.95

CORPORATE PERFORMANCE:
The Key to Public Trust by Francis
W. Steckmest. How some com-
panies’ programs for successfully
dealing with today's political, envi-
ronmental, and social issues win
them profits and public confidence.
(009306-7) $16.95

SHOOTING THE EXECUTIVE
RAPIDS: The First Crucial Year of
a New Assignment by John Arnold.
Life-and-death coping techniques on
and off the job for fast trackers.
(002312-3) $19.95

THE SMALL BUSINESS GUIDE TO
BORROWING MONEY by Richard
L. Rubin and Philip Goldberg. Find
dozens of proven sources you never
thought of tapping. (054198-1)
$22.50

THE REAL ESTATE AGENT'S AND
INVESTOR'S TAX BOOK by Robert
Irwin and Richard Brickman. Reces-
sion-proof strategies put tax laws on
your side for more deals ... better
deals! (032061-6) $17.95

THE McGRAW-HILL 36-HOUR AC-
COUNTING COURSE, 2/e, by
Robert L. Dixon. Bite-size, study-at-
home format — guaranteed fast,
painless, and complete! (017091-6)
$29.95

THE SUBTERRANEAN ECON-
OMY by Dan Bawly. Tax evasion — up
to $700 billion a year in the U.S.
alone! How it's done around the
world and what it means for the rest
of us. (004153-9) $19.95

QUALITY CONTROL HANDBOOK,
3/e, J. M. Juran, Editor in Chief.
Every technique for achieving better
quality control while you cut costs!
(033175-8) $54.95

DIRECT MARKETING: Strategy,
Plannmg, Execution by Edward L.
Nash. “The master strategist of direct
marketing” reveals new ways to dou-
ble — even triple — response from all
media! (046019-1) $24.95

HOW TO BE YOUR OWN ADVER-

TISING AGENCY by Herbert F

Holtje. Do you advertise? Think how

much you'd save by going in-house!

gere's complete how-to! (029665-0)
17.95

THE McGRAW-HILL GUIDE TO
EFFECTIVE BUSINESS REPORTS
by Roy W. Poe. Critique yourself as
you learn. Result? Reports they'll
read — and act on! (050341-9)
$19.95

SAMPLING METHODS FOR THE
AUDITOR: An Advanced Treat-
ment by Herbert Arkin. Demystifies
latest methods ... solves tough ev-
eryday problems! (002194-5) $24.95

NISSAN/DATSUN: A History of
Nissan Motor Corporation in
U.S.A., 1960-1980 by John B. Rae.
How their David slew our Goliaths —
valuable lessons for every American
business. (051112-8) $19.95

MAKING MANAGERIAL PLAN-
NING MORE EFFECTIVE by Louis
A. Allen. Top-to-bottom (and vice
versa!) planning strategies and all
next steps for immediate results!
(001078-1) $24.95

Check off books you want to see,

then mail entire page to:
McGraw-Hill Book Company

P.0. Box 400

Hightstown, NJ 08520

Please send me the book(s) | have checked for 15 days' FREE examination. At the end of that time. | will pay in
full. plus local tax. postage. and handling. or return the book(s) postpaid with no further obligation.
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Name.

Addr Apt

City. State.
Offer good only in U.S. Order subject to acceptance by McGraw-Hill.

SAVE MONEY! Pay in full. plus local tax. with this order and McGraw-Hil! pays all regular postage and handling
costs. Same refund privilege applies! 03K145-4100-3

1l this page!..

Aggressive new tactics. Impressive new methods.
Put them to work FREE for 15 days!



