BEYOND THE
EINSTEIN LIMIT

“...if time is really just another kind of space, why can't humans
move back and forth in time as easily as they move around in
space?...ls there a time machine in your future?” Thus begins
Herbert's exploration into the realm of theoretical loopholes in
physics, where the seemingly impossible — faster-than-light
motion — might be possible after all.

Both those who are fascinated by science fact and those
who are avid followers of science fiction will be intrigued by his
brand of visionary physics. He points out that it was once
believed that it would be impossible to break the sound
barrier—until test pilot Chuck Yeager did so. He now discusses
the complex ideas that may alter the perception that nothing
in the universe can exceed the speed of light. If this is true,
states Herbert, then time travel, computers that answer
questions before they are asked and ships that can cruise the
stars are all within the realm of possibility.

— from the publisher

A
JOURNEY

"Free of the woolgathering that tints much writing on the ‘new

physics, this brave, exciting book should send scientists back to
their drawing boards; for the nonspecialist reader, it reveals a
world much stranger than Star Trek."
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The Psychology Of Everyday Things

Even the smartest among us can feel inept as we fail to figure out which
light switch or oven burner to turn on, or whether to push, pull or slide a
door. The fault, argues this book, lies not in ourselves, but in product
design that ignores the needs of users and the principles of cognitive
psychology. The problems range from ambiguous and hidden controls to
arbitrary relationships between controls and functions, coupled with alack
of feedback or other assistance and unreasonable demands on memoriza-
tion. The book presents the VCR, computer and office telephone, all as
models of how not to design for people. But good, usable design is
possible. The rules are simple: Make things visible, exploit natural
relationships that couple function and control and make intelligent use of
constraints. — from the publisher

"By recounting scads of devastating and often hilarious anecdotes about
how people and devices can go wrong, he pinpoints mental mechznisms
and psychological concepts that have gone unnoticed for far too long by the
people who design our doors, faucets, typewriters, refrigerators, cars,
computers, airplanes, power plants, and on and on. If taken seriously by
designers and engineers, this charming and utterly commonsensical little
book has the potential to profoundly improve the everyday human
environment —and | hope it will" — Douglas R. Hofstader, author of Gadel,

Escher, Bach and Metamagical Themas

A boon for thing watchers, people like me who are forever looking for new
ways to see and think about the everyday world" — Seymour Papert,
Professor of Media Technology, MIT

By Donald A.
Norman

Basic, 1988, 257 pages, 6'/4"x 9'/2",
hardcover, $19.95 ISBN 0-465-06709-3
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