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Why Do
You Read
So Slowly?

A noted publisher in Chicago reports there
is a simple technique of rapid reading which
should enable you to increase your reading
speed and yet retain much more. Most people
do not realize how much they could increase
their pleasure and ability in their personal
and professional life by reading faster and
more accurately.

According to this publisher, many people,
regardless of their present reading skill, can
use this simple technique to improve their
reading skill to a remarkable degree. Wheth-
er reading literature, business material, tech-
nical matter, it becomes possible to read
sentences at a glance and entire pages in sec-
onds with this method.

To acquaint the readers of this publica-
tion with the easy-to-follow rules for develop-
ing rapid reading skill, the company has
printed full details of its interesting self-
training method in a new booklet, “How to
Read Faster and Retain More” mailed free
to anyone who requests it. No obligation.
Send your name, address, and zip code to:
Reading, 835 Diversey Parkway, Dept. 540-
010. Chicago, Ill. 60614. A postcard will do.

(Adv.)
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Listing is for readers’ information of new l6mm
and 8mm films on science, engineering, medicine
and agriculture for professional, student and gen-
eral audiences. For further information on pur-
chase, rental or free loan, write to distributor.

CONSERVATION: A JOB FOR YOUNG
AMERICA. 16mm, color, sound, 19 min. Shows
some of the things which are being done to
destroy our countryside, wildlife, and play areas,
and suggests various things that children can do
to clean up the nation and improve our natural
resources. Audience: intermediate. Purchase $230
or_rental $12.50 from McGraw-Hill Films, Dept.
DF, 330 West 42nd St,, New York, N.Y. 10036.

CONTROLLING THE FUTURE, 16mm, b&w,
sound, 29 min. Introduction to fluidics or the
use of fluids to operate sensing and controlling
devices. Models of the two types of fluidic de-
vices, bistable and proportional, are shown and
explained. Models to exemplify the application
of fluidics to aerodynamic control of the life
obtained from an aircraft wing are shown. Future
applications of fluidics are considered. NET Film
Service, Indiana University Audio-Visual Center,
Bloomington, Ind. 47401.

METALWORKING TOOLS. Super 8mm loop,
color, silent, series of 7 films of 4 min. each.

Subjects: Hammers, Screwdrivers, Pliers, Files,
Hacksaw, Tin Snips, Chisels and Punches,
Wrenches (Adjustable, Open), Wrenches (Box

End and Socket). Student can watch for the
correct technique of using a tool and immediately
practice it until he attains the desired degree of
skill. Audience: high school Industrial Education
classes, adult vocational education. Purchase $20
per film loop or $133 for series from Bailey Films,
6509 DeLongpre Ave., Hollywood, Calif. 90028.

THE MONARCH BUTTERFLY STORY (2nd
edition). 16mm, color, sound, 11 min. Use of
time-lapse and photomicrography permit detailed
study of butterfly metamorphosis and migratory
habits.  Audience: intermediate. Purchase $135
from Encyclopedia Britannica Educational Cor-
g&rﬁion, 425 North Michigan Ave., Chicago, Il

OPERATION BEHAVIOR MODIFICATION—
M-1575-X. 16mm, b&w, sound, 40 min. To dem-
onstrate the systematic application of behavior-
modification techniques in the rehabilitation of
institutionalized, trainable retarded girls. Traces
the progress of a 20-year-old girl through the
various training programs to eventual placement
in the community as a nurse aid. Audience: high
school, college, hospital staffs, parents, and pro-
fessional organizations interested in mental re-
tardation. Free loan from National Medical
Audiovisual Center (Annex), Chamblee, Ga. 30005,
Attn: Film Distribution.

TREES GROW THROUGH THE YEARS. 16mm,
color or b&w sound, 11 min. Trees are among the
oldest and largest of living things. Through time-
lapse photography, we see the first growth of the
tree from the seed, and watch the development
through the years, seeing details including the
changing appearance of bark and branches, and
the process of healing or decay when branches are
removed from a tree. Audience: intermediate,
junior high. Purchase color $120 or b&w $60
from Coronet Films, 65 E. South Water St., Chi-
cago, 111, 60601.

LETTERS

to the editor

Postal automation

Sir:

It is extremely embarrassing to me to
be quoted (“To automate tomorrow’s
mails”; SN: 9/7, p. 245) in a manner
that implies hostility to the Congress.
Congress has been a prime factor in en-
couraging the growth and development
of my Bureau of Research and Engi-
neering. Nor have I ever complained
about a severely limited research and
development budget. The fact is that
we are growing at a rate close to 50
percent per year in dollars as well as
manpower, and the Congress has en-
thusiastically supported our programs
and every budget request for research
and engineering since I came to the
Post Office Department. Incidentally,
“your statistics on R&D budget ratios are
grossly incorrect. (An arithmetic error
distorted the Post Office’s ratio, which
should be closer to 0.2 percent of earn-
ings. ed.)

It is most unfortunate that your arti-
cle created an impression that our re-
search and engineering activity is poorly
supported or that I am publicly support-
ing a particular position on the Kappel
Commission Report. I am a member
of Postmaster General Watson’s Com-
mittee studying the Kappel Report and
it is our intention to make objective
and balanced recommendations on be-
half of the Post Office Department.

Leo S. Packer
Assistant Postinaster General
Bureau of Research and Engineering

Sir:

John Van Deventer’s story (SN: 9/7,
p. 245) starts out with “The U.S.P.O.
takes longer to get the mail delivered
than the postal service of just about any

(See p. 384)
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FITNESS GIMMICK

Simply strengthening your skeletel muscles en-
ables them to do more work with less demands
on your heart muscle. It only takes a minute ...
Get trimmer . . . Feel great again. Results
guaranteed.

Free information. Write ISOMETRIC NEWS,
37 Centuck Station, Yonkers, N.Y. 10710

NOW OFFERED FOR THE FIRST
TIME TO THE PUBLIC

GRAYMARK

ELECTRONICS PROJECTS
Hobbyist /| Experimenter /| Student

For years, teachers have used Graymark classroom projects
to provide (1) the basics of electronics theory and (2) valuable
and workable end products. Now, for the first time, Graymark
offers certain of these projects to the public. You can now
embark on an exciting, step-by-step journey toward the build-
ing of your own highly professional, eight-transi: or five-
tube radio . . . besides learning a great deal about electronics.
Each project comes complete with all parts and easy-to-follow

instructional manual. All parts fully warranteed.

““COMACHO’" EIGHT-TRANSISTOR RADIO. Project provides basics
of superheterodyne transistor theory operation. Builds into an
attractive printed circuit-board radio, mounted in plastic case.
Compares favorab!y with more expensive units. Earphone
included. $19.95 each.

“SCALLON" FIVE-TUBE RADIO. Easy-to-understand project ap-
proach to superheterodyne circuitry. Assembles into a distinc-
tive table-type radio. Tubes, contemporary wainut cabinet
included. $21.95 each.

Send order today to:

’GRAYMARK Enterprises, Incorporated-

Dept. 103, P.0. Box 54343, Ter. Annex, Los Angeles, Calif. 90054

4 .
Send Projects Checked A
COMACHO ($19.95 ea.) [ SCALLON ($21.95 ea.)
[0 Send Postpaid. Enclosed find check/money order for
full amount. (Calif. Res. add 5% to total purchase)
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(Letters from p. 382)

other advanced country, and loses about
$1 billion a year doing it.”

As to postal delivery: That 6 cents
postage is the best bargain. That letter
will go to U.S., Canada, Mexico, and all
U.S. Trust Territories. This encom-
passes a land mass area exceeded only
by U.S.S.R.

As to volume, in 1966 there was 75
billion 607 million pieces of mail han-
dled, an increase of 3,734 million over
1965 (figures from POD Publication
48, May 1967). In 1967 there was a
same increase of volume.

During the month of December this
U.S.P.O. carries more mail than all of
the rest of the world all year.

That faithful employee is moving
mountains of mail. Don’t knock him.
That volume of mail is over four times
as much as in 1940. What other country
or corporation can match that output?

Adam F. MacAdams
Crestline, Ohio

Information appreciated
Sir:

The Mensa Society (SN Letters:
7/13, p. 28) is composed of members
whose IQ’s are 149 or better. The top
two percent of the population we’re
told. The test used for membership is,
by Mensa’s own admission, biased.
Very heavy readers are usually more
successful.

Within the organization of super-
brains is another even more select
group of super-superbrains. These as
it were comprise the top two percent
of the two percent. It would seem, if
I may make a judgment, that if the
present trend continues, the select
groups within the select groups, et al,
will end at the ninth power of the ninth
power of nine of the original two
percent.

Two dollars in 1963 was the going
rate for the test and the grading. The
test is on the honor basis; using your
own watch in your own home. If the
score on this test is sufficiently high,
arrangements are made with a mutually
acceptable psychologist for a rigorous,
controlled test.

Mensa members are periodically sent
a particular problem from a list of
pressing world problems. Upon this they
ponder. Whether or not any of the
world’s problems have been solved by
this method is, to my knowledge, aca-
demic.

Ira D. Adms Jr.
Huntsville, Ala.

Address communications to Editor,
Science News, 1719 N Street, N.W.
Washington, D. C. 20036
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Time Organizer for Busy People
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A prominent steel executive once paid
$25,000 for the same basic idea used in
the Memogenda. Now it's yours for $3.00.

Avoid confusion of scraps of paper .
opportunities . . . forgotten duties and ap-
pointments. Use the Memogenda. Constant
survey of work ahead . . . results in working
without strain. Checks out complete tasks
and builds valuable history of accomplish-
ment. If making proper use of your time
means success then Memogenda is a way to
success, whatever your goal.

MEMOGENDA is a 96-page book, wire bound
in a flexible leather-like covering. The right-
hand pages (82x11) have numbered lines,
one for each item . . . checked off as com-
pleted. Opposite pages are for additional
memos. Includes instructions for use, an
annuval reminder, 3-year calendar, and active
telephone list.

PLUS INVESTMENT RECORD
Provides record of purchase and sale of se-
curities . . . profit or loss—Ilong or short term

. income by quarters. Simplifies preparation
of tax returns.
Price $30 a dozen F.O.B. factory, or send $3
for sample, postpaid. Start Memogenda habit
today. Refund if it isn’t your best investment.

NORWOOD PRODUCTS CO.

1010 Thompson Lane, Nashville, Tenn. 37211

Does Your
Memory

Fail You?

A noted publisher in Chicago reports
there is a simple technique for acquir-
ing a powerful memory which can pay
you real dividends in both business and
social advancement and works like
magic to give you added poise, neces-
sary self-confidence and greater popu.
larity.

According to this publisher, many
people do not realize how much they
could influence others simply by re-
membering accurately everything they
see, hear, or read. Whether in business,
at social functions or even in casual
conversations with new acquaintances,
there are ways in which you can domi-
nate each situation by your ability to
remember.

To acquaint the readers of this pub-
lication with the easy-to-follow rules
for developing skill in remembering
anything you choose to remember, the
publishers have printed full details of
their self-training method in a new
booklet, “Adventures in Memory,” which
will be mailed free to anyone who re-
quests it. No obligation. Send your
name, address, and zip code to: Mem-
ory Studies, 835 Diversey Parkway,
Dept. 540-010, Chicago, Ill. 60614. A
posteard will do. (Adv.)
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