(share the Thrills
ol Exploring §
Outer Space e

All DYNASCOPES, including this
superb RV-6, 6-inch available
on easy terms!
Now it's easy to join the thousands of serious
amateurs who have discovered the excitement
of exploring our mysterious universe. Your en-
joyment begins right from the start, yet the
challenges and rewards go on for years! And
it's a hobby that can be shared at modest cost.

Choose from a Full Range Of
DYNASCOPES® 4” Starting at $49.95

Picking a telescope to fit your needs and your
pocketbook is simple when you select a
DYNASCOPE — the same instruments used by
more than 150 schools, colleges and observ-
atories. Prices begin as low as $49.95, and
your satisfaction is guaranteed by a full-
refund warranty.

FASCINATING GUIDE
YOURS FREE!

Read these valuable facts be-
fore buying any telescope. Mail
coupon or postcard for your
complimentary copy of this
helpful guide.
Criterion Manufacturing Co.
331 Church St., Hartford, Conn. 06101
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| 331 Church St., Hartford, Conn. 06101
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AQUARIUM THERMOSTAT & HEATER

Heat and temperature control through-the-glass.
Convenient stickyback permits permanent attach.
ment. No electricity in wet areas. Esthetically
attractive, safe, convenient. One heater handles
up to 20 gallons. One thermostat can control six
heaters. Heater $3.25. Thermostatic control
$3.75. Postpaid. Satisfaction or money back.

The WIDGET Company of 0ld Lyme, Conn.
Box 531, Zip 06371

A WILKINSON SWORD
for Your Pocket!

SO .
WILKINSON
SWORD

Here’s a satin stainless steel super-slim pocket
knife by the sword-maker to kings . . . Wilkin-
son-Sword, from Sheffield, England. Two sword-
keen Wilkinson cutting blades. One as straight
as a barber’s razor that lets you actually shave
with or without lather. It is 1.5 inches long.
The 2-inch blade is for close-cutting jobs.
Knife if 4-in. long, has its own pocket wallet,
weighs 2-ounces. $8.96 plus 50c handling.

YOUNGSTOWN STEEL KNIFE CO.
138 West Rayen Avenue,
Youngstown, Ohio 44503

PRODUCT TESTING

Not for
publication

Commodities from drugs to soap
are tested by the Government, but

by Edward Gross

Locked away in the bureaus and
agencies of the U.S. Government is a
hidden mine of consumer information.
The performance and quality of items
ranging from cars and lawn mowers to
typewriters and floor wax is buried in
Government tables, charts and statistics.
All that is needed is a staff of technical
writers—and a shift in national policy
—to get the information to the public.

Congressman Benjamin S. Rosenthal
(D-N.Y.), chairman of the Special Con-
sumer Inquiry subcommittee of the
Government Operations Committee, has
held hearings on the matter, and plans
more. He concludes that the Federal
Government has a vast amount of con-
sumer information that ought to be
released.

"It is difficult to conceive of a more
vital aspect of the Federal consumer re-
sponsibility than the dissemination of
product information in the Govern-
ment’s possession,” he says, “I am con-
vinced that certain Federal agencies
possess vast amounts of product infor-
mation which could be of enormous
benefit to consumers if systematically
and properly disseminated.”

However, not all Government agen-
cies are willing to share their informa-
tion. Whether because of budgetary
considerations, a non-consumer orien-
tation, indifference or a commitment
to an industrial constituency, the infor-
mation stays buried.

Ironically, the Government has pro-
vided a shovel for digging out its own
information. Under the 1967 Free-
dom of Information Act, all Federal
information that does not violate na-
tional security or trade secrets is open
to the public.

The first major test of that act came
last year with a law suit by the Con-
sumers Union, Mt. Vernon, N.Y., to
force the Veterans Administration to
release its findings on tests of hearing
aids (SN: 10/12, p. 360). As a result
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not for consumer protection

of the suit, which is still pending, the
VA has announced it would release in
June the test data and scoring schemes
on 15 to 20 hearing aids it deems best
for severe, moderate and mild hearing
losses.

This information, however, is for
some of the hearing aids being tested
now for the fiscal year 1970. Con-
sumers Union wants the VA to release
the details of the test data and scoring
schemes used to test all those instru-
ments contracted for during 1968.

The issue of the date is merely a
device to set a legal precedent to guar-
antee that the VA will supply such in-
formation in the future. The informa-
tion is important in understanding how
the ratings for the different brands
were arrived at. The brand names have
always been matter of public record.

It is precisely this 1968 information,
that the VA does not want to give out,
because its contracts with the hearing
aid manufacturers stipulated that such
information would be primarily for VA
use. There has been a growing trend in
VA contracts, however, to soften this
restriction, making it easier for out-
siders to obtain technical data on
products tested for the VA.

CU wants the test information on
the instruments that failed as well as
those that passed. The VA is not will-
ing to impart this information either,
because of the contract terms.

Meanwhile, the Government con-
tinues to produce a flood of data on
consumer products.

Some products are tested by the
Government to see if they comply with
voluntary or mandatory standards.
These include standards of:

e Safety on such items as autos, tires,
drugs, meat, food additives, pesticides,
cigarettes and air and water.

e Identity, such as the requirement
that anything called mayonnaise must
have 65 percent oil.
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® Performance, such as the require-
ment that prescription drugs are effec-
tive against the ailments indicated.

® Measurement, such as the require-
ment that packages contain the amount
stated on the label.

e Grading, for such commodities as
eggs, butter, fruits and vegetables as ad-
ministered by the Department of Agri-
culture.

Other major products subjected
regularly to analysis by the Govern-
ment includes housing construction, to
meet Federal Housing Administration
standards, clothing to match composi-
tion with labeling information, and al-
coholic beverages for alcoholic content.
Much of the work is farmed out to
private firms.

Detailed results are rarely publicized,
however, except in connection with legal
action against a specific product. Gaso-
line is an example. The Federal Bureau
of Mines regularly analyzes more than
5,000 samples of gasoline taken from
service stations around the country and
publishes the results every six months.
But code numbers are used in place of
brand names so the results benefit only
the refineries of competing gasoline
distributors.

The richest lode is in the General
Services Administration, the purchasing
arm of the Government, with 50,000
items and products, in its warehouses.
It buys everything the Government
needs from ballpoint pens to automo-
biles, and naturally has it own labs for
testing the products it buys. The Gsa,
however, does not publish its test re-
sults because it claims the tests do not
follow along the lines of normal con-
sumer testing, and the results, therefore,
are of little value to consumers in the
open market.

The GSA tests are designed to see
if the products meet Government speci-
fications, and since the Government’s
needs supposedly differ from those of

Crash test be-
tween a Volks-
wagen and Ford,
tire testing

and testing

for hearing

aid standards
are done in
Government,
but not for

consumers.

a consumer, the Gsa argues, the test
findings are irrelevant for consumers.
For example, if the Government needs
a paint that will resist saltwater, says
the Gsa, the test results are of little value
to a homeowner in Arizona who may
be looking for another property, such
as quick drying time. But the argument
is not universally accepted.

“This is the exception rather than the
rule,” says Peter Barash, staff member
of the House Special Studies Subcom-
mittee, who finds that the uses to which
the Government puts products do not
greatly differ from those of consumers.

“The vast majority of products,”
says Barash, “are identical or sub-
stantially similar to products available
to consumers in the private market
place.” The nameless can of scouring
powder in a supply cabinet in the Penta-
gon can be the same popular cleanser
advertised on television.

Rosenthal and CU would like to
break loose some of the Government’s
standards testing results, as well.

Recently, for instance, the National
Highway Safety Bureau of the Depart-

may

Federal Highway Administration
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ment of Transportation unveiled re-
sults of its tests with American
and Japanese minicars (under 1,000
pounds) and Volkswagens crashing into
heavier cars and into barriers. Al-
though the purpose of the tests was to
provide research data to establish fu-
ture Federal safety standards for these
small cars, and not to evaluate their
comparative crashworthiness, the results
of the tests were so shocking that Sen.
Vance Hartke (D-Ind.) questioned
whether minicars should be allowed on
the road. Films of the collision between
a Volkswagen and a Ford, in which
the dummy passenger in the import
came out a poor second, were released
to the public and stimulated pressure
for a review of the whole program.

Although a consumer certainly
couldn’t decide whether to buy a King
Midget or Sabaru or Volkswagen on the
basis of these tests, he could make some
judgments. To round out the tests,
and to be fair to Volkswagen which
complained about being singled out, fu-
ture tests are planned for the Renault,
Opel and Fiat.
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Special Introductory Offer

You can now order one only

Buy
the

1719 N St., N.W.

"Things of Science”

for 75c . . . plus 25¢ for handling and postage
regularly priced $9.50 for 12 kits a year

AERODYNAMICS .:.

The study of air in motion, known as “Aerodynamics,” is an important
branch of Science and is a very complex one. The Aerodynamics unit
contains a glider model, extra glider wing, plastic soda straw, modeling
clay, thin paper and stiff paper. Everything to complete the 26 experi-
ments outlined in the instruction manual included with the complete kit.

Simply mail $1.00 . . . check, money order or cash

AERODYNAMICS—THINGS OF SCIENCE
Washington, D. C. 20036

Your complete kit will be mailed the same day your order is received.

SPECIAL
NUCLEAR
SHIELDING

CHEMTREE CORPORATION
Central Valley, N.Y,
914-928-2293

CHEMTREE

SEE MIRACLE OF BIRTH

o SIX QUAIL EGGS

($3.25 Without Eggs.)_
You get the new clear plastic
dome "CHICK-BATOR with 6
Bobwhite Quail Eggs (available
‘year-round) and Egg Hatchers
Guide Book, Complete — noth-
ing else to buy. Send check or
Money Order today

$ 498- POST PAID WITH

G.Q.F. MFG. €O., DEPY. CL, BOX 152, SAVANNAH, GA.

UNUSUAL GIANT FREE

BARGAINS s H o P P “ CATALOG!

BY MAIL A selection of preducls available by mail for readers of SCIENCE NEws 148 - PAGES
All merchandise sold on a money-back guarantee. Order direct by Stock No. Send check or M.O.

*8@@ YOUR MUSIC IN DAZZLING ACTION with

DRAMATIC AUDIO-
VISUAL BREAKTHROUGH

Actually see music translated into
fantastic patterns of beautiful color
—each individual note creating its

twisting, radiating

> own unique, A
AL =L\ shape . . . each shape dancing and
prancing, whirling and swirling in

*Patent Pending.

perfect time with the music. First new development in converting music to a
visible image since color organ was invented in 1893. Use on small screens,
large walls, stages, whole auditoriums n seconds to radio, tape re-
corder, hi-fi or stereo. Great for partie e-ins,’” special effects. Full details
in FREE CATALOG or send 25¢ for 16-page Booklet No. 9096Q.

No. 71,095Q—BOY’'S STARTER KIT
No. 71,0090—8” DO-IT-YOURSELF KIT
1,0300—8" SET

°

= L 8100-Ppd;

7 2 £ e B ¥ : ;
No. 71,124Q—COMPACT MINI-MODEL 2 B MR RT
No. 71,032Q—12” SET 5.2 3 -——- 57.50 Ppd.
No. 71,057Q—500 Watt SPECIAL EFFECTS PROJECTOR ______ 24.50 Ppd.

3” ASTRONOMICAL TELESCOPE
See moon shots, orbits— stars,
phases of Venus, planets close up.
60 to 180 power. New, improved,

aluminized and overcoated 3”
diameter f/10 primary mirror,
ventilated cell. Equatorial mount
with locks on both axes. Equipped
with 60x eyepiece and mounted
Barlow lens. 3x finder telescope,
hardwood tripod Incl. FREE:
‘““STAR CHART”’; 27

p ‘“HAND-

BOOK OF HEAY
TO USE YOUR T
No. 85,050Q

No. 85,105 4'4”

ik

WATER CLIMBS UP HILL
Amaze your friends—loads of fun.
Water actually flows up side of
glass & siphons freely into other
container. To stop flow—cut with
scissors—watch it snap back. Se-
cret’s in special additive with long
molecular structure—req. only
tsp. to glass. Friction reducing ad-
ditive has all kinds of industrial,
agricultural, experimental uses—a
pinch even makes gold fish slide
thru water faster. 3 oz._can enough
for 84 pints of water. Instr.

Stock No. 41,086Q__..$2.00 Ppd.

GIANT FREE CATALOG

148 Pages! More than 4,000 |
UNUSUAL I
BARGAINS!

Enormous variety |

of telescopes, mi=-

croscopes, binocu- |
lars, magnets.l
magnifiers, photo
components, lens- |
es, prisms, opti-

cal instruments, |

)

|

|

|

|

|

I ! -
I parts and acces-
|

|

|

|

I

|

sories. Write for Free Catalog
‘‘Q.”" Edmund Scientific Co., 300
Edscorp Bldg., Barrington, N.J.
08007.

Name

Address
City
State Zip |

EDMUND SCIENTIFIC C
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ORDER BY STOCK NUMBER * SEND CHECK OR MONEY ORDER * MONEY-BACK GUARANTEE

300 EDSCORP BUILDING
s _BARRINGTON, NEW JERSEY 08007

MODEL DIGITAL COMPUTER

Solve problems, teach logic, play
games with miniature version of
giant electronic brain! Adds, sub-
tracts, multiplies, shifts, comple-
ments, carries, memorizes. Colored
plastic parts easily assembled. 12”
x 3%” x 4%” Incl. step-by-step

assembly diagrams, 32-p. instruc-
tion book covering operations, com-
puter language programming prob-
lems & 15 experiments.

Stock No. 70,683Q.._..$5.98 Ppd.

. . . not for publication

Therc are other places in the Gov-
ernment where testing of consumer
products goes on: The Food and Drug
Administration tests drugs and food
additives; the Department of Agricul-
ture registers pesticides and test food
and food-related products: the Environ-
mental Control Administration tests the
radiation hazards from electronic
products, and the Air Pollution Con-
trol Administration measures the air
pollutants emitted from cars.

But none of these organizations does
comparison testing, that is, compares
one brand or make of a product with
another. The only Federal organization
to do that is the Federal Trade Com-
mission, noted for its cigarette and
nicotine appraisals. And that agency's
effectiveness is now being questioned by
critics such as Sen. Abraham Ribicoff
(D-Conn.), Ralph Nader and the Amer-
ican Bar Association.

One of the primary reasons for not
getting into comparison testing—aside
from the growth of private consumer
testing organizations—is that to evalu-
ate one product against another would
put the Government in the position of
endorsing individual products of pri-
vate industry.

The National Bureau of Standards,
which tests for industry, is especially
leery of this because of a controversy it
was involved in over the performance
claims by a battery additive manu-
facturer in the early 1950’s. The smoke
was so heavy then that, when it cleared,
several high-level chairs were no longer
occupied.

Dr. Allen V. Astin, the retiring di-
rector of NBs, who was temporarily
fired when his researchers condemned
the battery acid as useless, has care-
fully shielded NBs from other such
controversies.

The Bureau of Standards now tests
only on a generic basis, although its
findings on individual products, if made
known, would certainly interest con-
sumers. It is NBs, for instance, that
did the hearing aid tests for the Vet-
erans Administration and where tires
have spent years on treadmills and
punch presses.

The bureau contends its mission is
simply the search for ways to measure
tire wear factors for the industry, with-
out regard to the consumer’s needs.

Aside from these organizations, the
only other Federal resource for the
consumer is the President’s Committee
on Consumer Interest. This is a strictly
advisory office: it has no testing facili-
ties. Its efforts in the last Administra-
tion to contract with NBs for tests of
products for consumer education never
got off the ground. <



