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Traffic is heavy under the street, too

Surely the busiest thoroughfare in the world is a
telephone cable.

But it is more than “telephone”; for these thou-
sand or more wires in the cable, carrying sound and
pictures at lightning speed, are highways for many
different communication services.

Each one of these presents its own problems to
Bell Laboratories scientists and engineers: for the
telephone differs from television, and television differs
from a radio program.

TELEPHONE

RADIO PROGRAMS

TELETYPE

PHOTOGRAPHS

FACSIMILE

BELL TELEPHONE

LABORATORIES

Exploring and inventing, devising and perfecting for continued improvements and economies in telephone service

And yet they have an essential unity: they involve
transmission of alternating currents, with frequencies
from zero up to several million cycles. Each calls for
new thinking, new ideas, new goals of accomplishment.

The diversity of the cable’s many services speaks
for the unity of Bell Laboratories’ purpose. That is,
to know the theory of communication so thoroughly,
to practice the art so skilfully, that any transmission
of sight or sound can reach its destination clearly,
quickly, economically.
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All of us can’t be geniuses. But
any ordinarily talented mortal can
be a success—and that’s more than
some geniuses are.

Now, as in Zsop’s time, the
race doesn’t always go to the one
who potentially is the swiftest.
The trained man has no trouble
in passing the genius who hasn’t
improved his talents.

In good times and bad times, in
every technical and business field,
the trained man is worth a dozen
untrained ones, no matter how
gifted.

The International Correspon-
dence Schools can’t make you into
a genius. For more than 56 years,
however, I. C. S. has been help-
ing its students to become
trained, successful leaders—
and it can do the same for you.

Mark your special interest on
the coupon. Don’t be like the un-
successful genius who wastes his
life in dreaming of what he intends
to do. Act now!

-

INTERNATIONAL CORRESPONDENCE SCHOOLS

BOX 6247-B, SCRANTON 9, PENNA.
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Department store demonstrations show how television makes shopping easier—saves time!

Shopping by Television—a coming convenience

You know television as an excit-
ing source of news and entertain-
ment. But what about its many
other uses?

250,000 people—at a demonstra-
tion arranged by RCA Victor—
learned the advantages of a “Shop-
by-Television” program. Television
receivers, conveniently located
throughout a big store, showed cus-
tomers what was going on in other
departments . . . saved time . . . made

shopping simpler.

88% of these customers said television
was a major help . . . 62% said the pro-
gram had drawn them to the store . . .
more than half intended to visit depart-
ments where televised merchandise
was sold. Sales of many televised items
jumped 200% above normal !

Beyond its value within a store,
“Shop-by-Television” is already
reaching across the air waves to
enter customers’ homes. How con-
venient it will be to see merchan-
dise on the screen of your RCA
Victor television receiver, and then

be able to do much of your shopping
by telephone!

Such types of progressive research
lead to new uses for radio-electronic
products and services, and to the qual-
ity you associate with the names RCA,
and RCA Victor.

When in Radio City, New York, be sure to
see the radio, television and electronic won-
ders at RCA Exhibition Hall, 36 West 49th
Street. Free admission. Radio Corporation
of America, RCA Building, Radio City,
N.Y. 20.

RADIO CORPORATION of AMERICA



