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We’ve built a faithful audience through a 100-year commitment to our mission:

To provide independent journalism
that helps people understand science’s impact

and make informed choices for their lives,
families, communities, and the world



We reach curious-minded
professionals and help them
understand what science
brings to society   

Thought Leaders

STEM and STEM Adjacent Professionals

The New Generation

Our readers are senior leaders in business and society,
scientists and researchers, educators and students,
policymakers and members of the public who actively
seek out credible, accurate information about the world
they live in.   
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Curious professionals seeking deeper context

Current and former STEM practitioners

Middle school to early career learners



The pinnacle of credible and
comprehensive science journalism 

 Science News Magazine

Trusted Journalism

Digital Products
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Flagship monthly magazine offering deep reporting
and visual storytelling

Smart, original reporting from the most trusted
independent science newsroom*, relied on by researchers,
educators, and informed professionals.

Science News has been the trusted bridge between scientific
discovery and public understanding since its founding in 1922

100-Year Legacy of Excellence

Sciencenews.org, mobile apps, weekly curated
newsletters and podcasts 

*Source: Ad Fontes / Alliance for Audited Media (AAM)



We are widely distributed
and highly discoverable 

Monthly
Uniques

Social
Followers

Newsletter
Subscribers

Magazine
Readers1.1M

8.0M
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225K

315K Monthly Print
Subscribers120K
members of Congress, the
Supreme Court, federal
agencies, and state
governors

4K

Our informative, accessible, actionable content has won audiences across platforms.



 

77/23%

 

$135K

73%

Average HH Income

 

 

90%

51%

Graduated College

59%

31%

Completed Post-Grad
Study

Enrolled in continuing
education

 

Environmentally active in
past year

Bought science books in
the last 12 months

Affluent, educated,
and highly curious
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Fueling Curiosity for our
Fastest-Growing Audience

 

Science News Explores Magazine

Beautiful Learning Design

Digital Products
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new discoveries in accessible, engaging language
for young learners

A refreshed visual experience that pairs
storytelling with explainers, graphics, and
interactive features

Trusted by educators, aligned to standards, and
supported with glossaries, reading levels, and
teaching tools

Classroom-Ready Resource

Sciencenewsexplores.org, bi-weekly newsletter
and video explainers

113% 
Growth in 2 years



Reach the next generation of science
innovators and their networks 

Monthly
Uniques

Social
Followers

Newsletter
Subscribers

Magazine
Readers255K

1.0M
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28K

65K Monthly print
Subscribers35K

Connecting brands with a curious, expanding audiences of middle and high school teachers,
students, parents, and administrators. 

Additional Copies
Distributed to Middle
and High Schools60K



Science News Learning distributes our magazines to
more than 6,000 middle and high schools, reaching
18,000+ educators and 5.2 million students
nationwide.

“The combination of Science News and Science News Explores
magazines, along with the digital articles and educator portal, has

been an incredible addition to our classroom. These materials
help spark curiosity, deepen understanding, and connect

classroom learning to the real world.”
- Margaret H., Arkansas

What that means for you:

Consistent exposure in classrooms and school

communities to support STEM learning

High engagement from educators who

influence curriculum and purchasing decisions

Long shelf life as magazines and lesson plans

are reused throughout the school year
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Advertisers align their brands with science literacy,
education, and discovery, while reaching millions of
students through the educators who guide them.

Amplify your reach to a
consequential, hard-to-access
audience
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Digital Advertising

WEB BANNER RATES:
50K impressions guaranteed   —   $500 ($10.00 CPM)
100K impressions guaranteed —  $800 ($8.00 CPM)
200K impressions guaranteed —  $1,300 ($6.50 CPM)
400K impressions guaranteed) — $1,800 ($4.50 CPM)
Content and custom targeting available at additional CPM

WEBSITE
Unique monthly users   1.1 million
Monthly Page Views       2.6 million
Male/Female                     58%/42%
College Graduate                     90%
Completed post-graduate study 63%

AREAS OF SCIENCE INTEREST
Astronomy/Astrophysics       69%
Biomedicine                       69%
Computer Science/Robotics   62%
Environment/Climate Change  71%
Human Health/Nutrition       68%

WEB BANNER SPECS:
Available sizes (WxH): 300x250, 300x600 ,728x90 and 970x250 pixels
Acceptable Formats: JPG, GIF, PNG
File size must not exceed 1MB

300x250 px

300x600 px

728x90 px
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e-newsletter Advertising

BANNER ADS
• Single delivery date: $800
• 3 delivery dates: $1,800

Science News Headlines (225,000+ subscribers), delivered on
Thursdays

Health & Medicine (52,000+ subscribers), delivered every other
Tuesday

Science News Explores Cheat Sheet (targets 28,000+ educators
and parents), delivered on Mondays

Science News Learning educator e-mail (13,000+ educators),
delivered on Fridays

Space News (48,000+ space and astronomy enthusiasts),
delivered every other Friday

SPONSORED MESSAGES
• Single message: $1,400
• 3 messages: $3,200

Reach our engaged, educated audiences with a Sponsored
Message or Banner Ad in Science News and Science News
Explores newsletters.

E-newsletter
Sponsored Message

E-newsletter Banner Ad
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Sponsored Content

Promote your custom content on the
ScienceNews.org homepage and
relevant content category page.

Four weeks of exposure of sponsor

content on the Science News homepage

Two weeks as featured content

Two weeks in sponsored position

(middle of fold)

Articles range from 800-1200 words

Three backlink opportunities included

Content reviewed by Science News

experts for relevancy and highest

engagement
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Sponsored Dedicated Emails

Deliver your sponsored message directly to targeted audiences
in these Science News, Science News Explores, and Society for
Science e-mail communities.

SCIENCE NEWS HEADLINES
225,000+ science enthusiasts
Open Rate — 8-10%
Click To Open Rate — 3.0–4.0%

SCIENCE NEWS LEARNING
13,000+ high school
educators
Open Rate — 30–35%
Click To Open Rate — 20–
22%

CHEAT SHEET 
(Science News Explores)

28,000+ teachers, parents,
science fans
Open Rate — 25-28%
Click To Open Rate — 5.0 - 6.0%

INTERNATIONAL SCIENCE AND
ENGINEERING FAIR (ISEF) ALUMNI

30,000+ former high school student
finalists who have competed at ISEF,
the world’s largest high school
STEM competition
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Sponsored Social Posts

Share your message with our highly-engaged

audience on social media:

X (5.2 million+ followers) 

Facebook (2.6 million followers) feeds

Posts are subject to the publisher’s approval.

SPONSORED POSTS

$800 per post

$700 per post (3+ posts)

$600 per post (6+ posts)
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Custom Advertising Programs

At Science News Media Group, we build advertising programs
around your goals. Our team works closely with you to create
flexible, tailored solutions that fit your objectives, budget, and
timeline, whether you are focused on awareness, engagement,
or performance.

We partner with you across a range of options, including:

Targeted display advertising

Sponsored and native content

Email newsletters and custom e-blasts

Podcast and video sponsorships

Events and webinars

Our advertising team is hands-on, responsive, and committed to finding
the right approach for your brand. We help you connect with a highly
engaged, science-minded audience in ways that feel strategic,
seamless, and effective.
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Cover Date Reserve Space By Ad Materials Due

January 2026 11/3/2025 11/12/2025

February 2026 12/8/2025 12/17/2025

March 2026 1/5/2026 1/14/2026

April 2026 2/2/2026 2/11/2026

May 2026 2/2/2026 3/11/2026

June 2026 4/6/2026 4/15/2026

July 2026 5/4/2026 5/13/2026

August 2026 6/1/2026 6/10/2026

September 2026 7/6/2026 7/15/2026

October 2026 8/3/2026 8/12/2026

November 2026 9/7/1936 9/16/2026

December 2026 10/5/2026 10/14/2026

PUBLICATION SCHEDULEPRINT COLOR RATES

1x to 3x 4x to 6x 7x to 12x 13x or more

SPREAD * * * *

FULL PAGE $4,000 $3,400 $3,075 $2,623

1/2 PAGE $2,695 $2,280 $2,062 $1,759

1/3 VERTICAL $1,850 $1,565 $1,415 $1,206

1/3 SQUARE $1,850 $1,565 $1,415 $1,206

1/6 PAGE $1,045 $883 $795 $681

*call your account executive for pricing

PRINT COVER RATES

1x to 3x 4x to 6x 7x to 12x 13x or more

COVER 2 $4,585 $3,750 $3,380 $2,856

COVER 3 $4,255 $3,629 $3,275 $2,755

COVER 4 $4,480 $3,830 $3,465 $2,923

2026 Science News Print Rates and Schedule
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Science News Advertising Specifications

To ensure optimal reproduction quality, ad
materials should adhere to the following
requirements:

Color images must be in CMYK 
Resolution: Minimum 300 DPI
PDF: High resolution with all fonts and images
embedded in file. PDF files should be saved
using PDF X-1A
“Highest Quality Print,” or “Press” settings in
Acrobat to ensure high-resolution PDF
Line screen: 150
All typographic elements should be output
from Illustrator or InDesign whenever possible.

Bleed (outer RED border): 8 in x 11 in
If your imagery goes to the edge of the page,
please provide bleed area. Our bleed
requirements are .125 in on each side of the
page size.

Page Size/Trim Size (inner BLACK border): 
7.75 in x 10.75 in

Safe Zone
To avoid text and images begin cut off, we
recommend a safety margin of 0.3-0.5 inches on
all sides. The safe zone is the area where the
most important, critical elements (such as text,
images, logos, etc.) should be placed.

Crop marks should be outside the bleed

AD SPECS FULL PAGE AD

MATERIAL REQUIREMENTS

NOTE: If important imagery in your ad goes to the
edge of the ad page, add a bleed area of .125 in to all
four sides of the page size. Ads that include a bleed will
measure 8 in x 11 in.  Ads without a bleed will measure
7.75 in x 10.75 in. 

FULL PAGE AD SIZE: 7.75 in x 10.75 in
 

FRACTIONAL AD SIZES (W x H):
1/2 page:   6.55” x 4.75” 
1/3 square:  4.3” x 4.3”
1/3 vertical: 2.05” x 9.7639”
1/6 vertical: 2.05” x 4.75”
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Cover Date Reserve Space By Ad Materials Due

February 2026 11/10/2025 12/3/2025

March 2026 11/25/2025 12/18/2025

April 2026 1/20/2026 2/6/2026

May 2026 2/18/2026 3/9/2206

June/July 2026 3/18/2026 4/3/2026

August 2026 5/7/2026 5/27/2026

September 2026 6/11/2026 7/1/2026

October 2026 7/16/2026 8/6/2026

November 2026 8/14/2026 9/2/2026

Dec 2026/Jan 2027 9/21/2026 10/8/2026

PUBLICATION SCHEDULEPRINT COLOR RATES

1x 2x to 6x 7x or more

FULL PAGE $700 $560 $455

1/2 PAGE $500 $400 $325

1/4 PAGE $300 $255 $225

2026 Science News Explores Print Rates and Schedule
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Science News Explores Advertising Specifications

To ensure optimal reproduction quality, ad
materials should adhere to the following
requirements:

Color images must be in CMYK 
Resolution: Minimum 300 DPI
PDF: High resolution with all fonts and images
embedded in file. PDF files should be saved
using PDF X-1A
“Highest Quality Print,” or “Press” settings in
Acrobat to ensure high-resolution PDF
Line screen: 150
All typographic elements should be output
from Illustrator or InDesign whenever possible

Bleed (outer RED border): 8.375 in x 10.75 in
If your imagery goes to the edge of the page,
please provide bleed area. Our bleed
requirements are .125 in on each side of the
page size.

Page Size/Trim Size (inner BLACK border): 
8.125 in x 10.5 in

Safe Zone
To avoid text and images begin cut off, we
recommend a safety margin of 0.3-0.5 inches on
all sides. The safe zone is the area where the
most important, critical elements (such as text,
images, logos, etc.) should be placed.

Crop marks should be outside the bleed

AD SPECS FULL PAGE AD

MATERIAL REQUIREMENTS

NOTE: If important imagery in your ad goes to the
edge of the ad page, add a bleed area of .125 in to all
four sides of the page size. Ads that include a bleed will
measure 8.375 in x 10.75 in.  Ads without a bleed will
measure 8.125 in x 10.5 in. 

FULL PAGE AD SIZE: 8.125 in x 10.5 in
 

FRACTIONAL AD SIZES (W x H):
1/2 horizontal: 7.5” x 4.687” 
1/3 vertical: 3.4375” x 9.375”
1/4 page: 3.4375” x 4.625”



We’ll develop exciting solutions to get your brand and
message in front of the right audiences. Align your brand

with an aspirational voice that inspires curiousity and action. 

Partner with us

Daryl Anderson | Senior Media Sales Manager
E-mail: danderson@societyforscience.org

Phone: 202-872-5127


